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Abstract 

Online shopping is the process of buying goods and services from manufactures who 

sell on theinternet. It helps the seller to offer their goods and services to the persons 

who are searching it to satisfy their needs and wants. The present pandemic situation 

forced the people to stay away from society and they locked in their homes. The entire 

world faces themandatory lockdown in order to protect 

thecommonpeoplefromthisprevalentvirus. It will affect the economy as a whole and 

especially the buying behavior of the customers. This is a great opportunity for the e 

commerce companies and they should understand the behavioral changes to maintain 

a competitive edge. Onlineshopping has becoming a trend, so it is necessary to make a 

study on online shopping usage and perception. To study the online shopping motives 

during COVID-19 Pandemic both primaryand secondarydata wereused. Primary data 

collected with the help of questionnaires from 100 respondents in Kannur district. The 

study revealed that 81 percent of the respondents were shifted to online shopping in   

the pandemicera. Thestudy also 

pointedoutthatmajorityoftherespondentswascomfortablewiththepriceoffered by the 

onlineshopping sites and social distancing was the most beneficial factor from the 

online transactions in the era of COVID -19. 

Key words: online shopping, covid-19, motives, buying behavior 

Introduction 

Online shopping is the process of buying goods and services from 

manufactures who sell on theinternet. During the present COVID-19 pandemic 

scenario, the entire world faces themandatory lockdown in order to protect 

thecommonpeoplefromthisprevalentvirus. The circumstances related to the pandemic 

will affect consumer behaviour in the long term. Due to the fear of virus most of the 

consumers change their buying mode from offline to online. So the e-commerce 
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companies need to thoroughly understand the consumer behaviour patterns during this 

time to maintain a competitive edge. Onlineshopping has becoming a trend now, so it 

is necessary to make a study on online shopping usage and perception. 

Literature Review 

 ( Gurleen, 2012)observed that in India more than 100 million internet users 

are there and eventual they will search for products and services through the internet.. 

People those who are using internet from 5 to 7 hours a day were found to be 

adopterforonlineshopping.Convenience, priceconsciousness,  variety and 

paymentoptionsarethefactorsfoundtobeasignificantinonlineshopping.  Majority 

consumers prefer to buy some selected products online because they will get heavy 

discounts in comparison to store purchases. Also, the consumers felt that there are 

good websites available which can be trusted for purchases. Online shopping helps to 

save money and time along with lesser effort is required in comparison to store 

purchases. And the role of retail store is reducing because the consumers can purchase 

the same product from their home in a single click. 

  Found that majority of the online shoppers have expectation of the following 

features in online shopping: ease of internet use, time saving, anytime and place. 

Demographic factors of online shoppers such as education, occupation and annual 

family income are found to have impact on their perceptions of the twenty one online 

factors. The online marketers may offer better product offering, identifying and 

understanding the gaps between expectations and perceptions of online shoppers, to 

meet the expectations of the existing and prospective online customers, more 

satisfactorily. This could lead to greater trust and satisfaction in online shoppers and 

growth and development of online market and industry.  

 ( Pandey & Pal, 2020) found that the Covid-19 pandemichas led to a drastic 

change in the use of digital technologies and online sources due to the lockdown and 

social distancing  to prevent the virus spread.People andorganizationsallover the 

worldhave had toadjustthemselves by findingwaysofworkandlife to survive in the 

pandemic situation. They exploredpossible ways to cope with the digital 

flowandthe ways and means to survive in this crisis. Most of the people forced to shift 

from the online mode to online mode with the help of digitalization. 

 (Chaudhary, 2020) observedthate-commerceindustryisgrowingtremendously in 

the global market. The cheap 4G internet package in India obviously gives 
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apushtotheseindustries.The COVID-19insisted the people to staff in their homes to 

prevent the spread of corona virus. They even not prefer to go out of the home buythe 

essential goods also. The reality of the CCIVID pandemic influenced the buying 

behavior of the people and they shifted to e- commerce sites for buying the goods  

Objectives of the Study 

1. To understand customer perception towards online shopping. 

2. To identify the factors influencing the consumer to e-shopping. 

3. To identify the type of products purchased by consumers through online 

shopping. 

Methodology 

Type of Research 

  Descriptive research design was used to study the perception of consumers on 

online shopping.  

Scope of the study 

  The present study restricted to analyse the online shopping motives of the 

consumers in Kannur District of Kerala during the covid-19 pandemic situation. 

Source of Data 

  Present study is descriptive study used bothprimaryand secondarydata. 

Sample Design 

  Primary data were collected from 100 respondents in Kannur district with the 

help of questionnaire. 

Statistical Tools  

  Datacollectedwere analysedbyusingnecessarystatisticaltoolsincluding average 

and percentageanalysis.  
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Data Analysis and Interpretation 

Online shopping helps to trade goods and services through the electronic 

medium and it increases the shopping habits among public. The present study 

wasvery relevantinthepresentscenarioto know the consumers preference towards 

online shopping regarding the benefits of online shopping, types of products prefer to 

buy more, the online shopping site prefer and online payment mechanism. 

Table 1 

Frequency distribution of demographic details of respondents 

  Gender Frequency 

Gender 
Male 60 

Female 40 

Educational Qualification 

Below graduation 39 

 Graduation 50 

 Post-Graduation 11 

Age 

Up to 20 38 

20-25 31 

25-30 27 

Above 30 4 

Source:Primary data 

Thetabledepictsthatoutof100sampleshighestnumberofrespondents (60%) are 

maleand lowestnumberof respondents (40%) arefemale. Out of the respondents, 

majority of the respondents (50percent) are under graduates. Itcouldbe noted 

thathighestnumber ofrespondents (38 percent) belong to the age group up to 20, 31 

percent of respondent belong to the age group of 20 - 25, 27 percent of respondents 

belong to 25 - 30 age group and 4 percent of respondentsbelongto above 30 age 

group. 

BenefitsfromonlinetransactionsintheEraofCovid-19 

OnlinetransactionsduringCOVIDprovidesecurityto 

thepeople.Sopeoplegetlotsofbenefitsfromthis. 

Table 2 

Distribution of sample on the basis of benefits from onlinetransactions 

  
Strongly 

agree 
Agree Neutral Disagree 

Strongly 

disagree 
Mean 
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Fastness 48 35 10 6 1 4.23 

Time saving 59 34 4 3 0 4.49 

No need to handle 

cash 
61 31 5 2 1 4.49 

Social distancing 72 24 2 2 0 4.66 

Wide variety 69 20 5 4 2 4.5 

Different brands 65 24 6 3 2 4.47 

Reasonable Price 63 30 4 2 1 4.52 

Product Information 59 28 8 4 1 4.4 

Source:Primarydata 

The above table shows that social distancing is the main benefit enjoyed by the 

respondents from the onlinetransaction withhighestmeanvalue of4.66. Secondly, they 

enjoyed reasonable price (4.52) and it was followed by verity of selection with mean 

4.5. The table also shows that the respondents less benefit enjoyed from the fastness 

of the transaction. 

TypesofProductsPurchasedOnline 

 Following table shows the various product categories purchased by the 

respondents through online shopping. 

Table3 

Distributionofsampleonthebasisoftype’sofproductspurchasedonline 

Product 

categories Always Often Sometimes Rarely Never Mean 

Dress 49 20 21 4 6 4.02 

Books 4 16 24 16 40 2.28 

Electronic  items 19 29 27 14 11 3.31 

Jewellery 4 13 16 16 51 2.03 

Train/Bus tickets 13 14 27 14 32 2.62 

Online recharge 35 21 27 12 5 3.69 

Cosmetics 7 21 17 14 41 2.39 

Source:Primarydata 

The above table shows that the majority respondents prefer to buy dress from 

online shopping sites with highest mean 4.02.Secondly, they prefer to buy 

onlinerecharge with mean 3.69 and  it is followed by electronic items (3.31). 
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ConvenienceoftheE- Shopping Site UsedforOnlineShopping 

During covid-19 Pandemic situation, people shifted to online shopping. Hence 

so many onlineshoppingmedia are available now. It is very essential to identify the 

convenient site for online shopping. 

Table 4 

Distribution of sample on the basis of convenience of siteforonline shopping 

  Significantly Very well Moderately Marginally Mean 

Flipkart 53 28 11 8 3.26 

Amazon 35 35 18 12 2.93 

Alibaba 10 12 29 49 1.83 

Source: Primarydata 

Table5 reveals theconvenienceofthesiteusedforonlineshoppingduringcovid-

19.Majorityrespondents are convenientwiththeFlipkart foronlineshopping with a 

highest meanvalue of3.26. Secondly, they convenientwiththeAmazon 

(2.93).Only22%oftherespondentsa reconvenient with the Alibabaw i t h  meanvalue 

of1.83. 

UsageofDifferentPayment Mechanism 

There are several ways to make payments online. Many of them have been used by 

people more than once.  

Table5 

Distributionofsampleonthebasisofpaymentmethods 

Type of payment Always Often Sometimes Rarely Never Mean 

Credit/ Debit cards 36 17 23 12 12 3.53 

Internet banking 4 34 19 24 19 2.8 

EMI 3 4 21 36 36 2.02 

Cash on Delivery 47 31 15 5 2 4.16 

Source:Primary data 

It shows that majority of the respondents always prefer cash on delivery 

method (4.16) and it is followed by credit/ debit cards with mean value of 3.53. A 

moderate number of respondents often usetheinternetbankingmethod too.The table also 

reveals that respondents rarely use EMI payment mode to conduct online shopping. 
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Findings of the Study 

1. The study found that 60percentrespondentsweremaleand40percent werefemale. 38 

percent of the respondents were from the agegroup of up to 20years.50 Percent of 

the respondents are graduates. 

2. Social distancing, reasonable price and variety selection were the main benefit 

enjoyed by the respondents from the onlinetransaction .Least benefit enjoyed from 

the fastness of the transaction. 

 

3. Majority respondents were prefered to buy dress items, recharge andelectronics 

through online.  

4. The study found that Flipkart and Amazon was the most convenient site for online 

shopping and Alibaba was the leastconvenientsite usedforonlineshopping. 

5. The study revealed that the respondents were preferred cash on delivery and 

credit/debit cards.Least preference was given to EMI mode of payment. 

Conclusion 

 Online shopping has given opportunities to the consumers to buyanything, that 

is any type of item or product regardless of its location.During this pandemic period 

customers are spending more time online, and intend to shop online. Due to the 

COVID-19 pandemic, existing buying behaviors of customers are changed. 

Customers give priority to safety rather than any other. So the manufacturers need to 

understand consumer behavior at this particular time. The study suggests that Covid 

19 changed the buying behaviour of consumers; they prefer online shopping to ensure 

safety .So online shopping sites try to increase the fastness of the transactions, ensure 

the quality of the product and try to rectify the negatives as far as possible to boost the 

online shopping trend.  
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Abstract 

In order to promote industrialisation Govt. adopts several policy measures among this 

one of the important one is establishment of industrialisation. Government of Kerala 

takes keen interest to promote small scale enterprises. Government of Kerala 

established major and mini industrial estates throughout the state to promote 

entrepreneurship. District industries centre, one of the leading Govt agencies which 

develops mini industrial estates to provide infrastructure facilities for small-scale 

industries in the State. Growth and performance of  mini industrial estate under DIC 

in terms of  Number of Industrial Estates , Total Number of SSI Units, Number of 

working units, total Employment and income generated were analysed on the basis of 

geographical classification such as north, central and southern region of Kerala .Study 

also observed the impact of Covid-19 Pandemic on industrial units under DIC .Study 

revealed that southern region occupy more industrial estate but number of small scale 

industrial units, number of working units, employment and income generated were 

very high in central region. Analysis showed that northern region was industrially 

backward and the numbers of industrial estates were low. Central region effectively 

utilise the available facilities and performed very well. Govt allotted more facilities at 

southern region but they failed to utilise in an effective manner. 

Keywords: industrial estate, growth, mini industrial estates, DIC, small 

enterprises 

Introduction 

Many advanced countries adopted the idea of industrial estate to encourage 

entrepreneurship. Industrial estate is an institutional measure to promote 

industrialisation in the country. In India, industrialization has been utilized as an 

effective tool for the promotion and growth of entrepreneurship. In order to promote 
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industrialisation Govt. adopted several policy measures among this important one is 

establishment of industrial estates. Industrial estate facilitate pool together large 

number of industrial units and share some common facilities like power, 

transportation facilities, water etc. The term industrial estate also known as industrial 

park, industrial zone or special economic zone etc.Setting up of industrial estates 

attracts people to start business organisation .This will create employment 

opportunities and also ensure balanced regional development. Small Industries 

Development Corporation established major and mini industrial estates in Kerala. 

Districts Industries centre also undertake the establishment of mini industrial estate. 

Industrial estate decentralise industrial activity to rural and backward areas. In Kerala 

91 mini industrial estates and 887 small scale industrial  units functioned  and 

providing total employment of 3651 as on 31
st
 march 2020. 

Objectives of the study 

1. To analyse the performance of industrial estates in terms of number of units, 

employment and income generation. 

2. Compare the performance of industrial estate on the basis of region 

3. Impact of Covid-19 Pandemic on industrial units under DIC. 

Methodology 

Type of Research 

       Descriptive research design was adopted in this study. 

Area of Study 

In Kerala 91 industrial estates under District Industrial Centres, distributed in 

14 districts of Kerala. To study the growth and performance of industrial estates in 

locational point of view Kerala divided in to three region northern region, central 

region and southern region. Northern region includes district of Kannur, 

Kasaragod,Wayanad, Kozhikode andMalappuram. Districts of Palakkad, Thrissur, 

and Ernakulum are included in central region; and districts of 

Thiruvananthapuram,Kollam,Alappuzha,Pathanamthitta, Kottayam and Idukki are 

included in southern region. The base for this classification is earlier division of 

https://en.wikipedia.org/wiki/Kannur
https://en.wikipedia.org/wiki/Kasaragod_district
https://en.wikipedia.org/wiki/Wayanad
https://en.wikipedia.org/wiki/Kozhikode
https://en.wikipedia.org/wiki/Malappuram
https://en.wikipedia.org/wiki/Palakkad
https://en.wikipedia.org/wiki/Thrissur
https://en.wikipedia.org/wiki/Ernakulam
https://en.wikipedia.org/wiki/Thiruvananthapuram
https://en.wikipedia.org/wiki/Kollam
https://en.wikipedia.org/wiki/Alappuzha
https://en.wikipedia.org/wiki/Pathanamthitta
https://en.wikipedia.org/wiki/Kottayam
https://en.wikipedia.org/wiki/Idukki
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Kerala as Malabar, Cochin and Travancore region. Present study considers the mini 

industrial estates under the District Industries Centre. 

Source of Data 

The present study based on secondary data. The main source of data includes 

economic review 2020, journals, official website of Directorate of Industries and 

commerce etc. 

Statistical Tools 

Information gathered was tabulated and analysed by using percentage  

Review of Literature 

(Jeeva, 2014) made a study on Growth of Industrial Units Functioning Under 

Industrial Estate Programme in Virudhunagar Distric.The researcher tried to evaluate 

the growth of Industrial units functioning under  based on secondary data from the 

District Industries Centre and annual growth rate is used to evaluate the growth of the 

industrial units. Inorder to increase the number of units in industrial estates, study 

suggested to liberalise the allotment procedure of sheds in industrial estates. 

(G.Jagatheesh, 2007)mainly focused to review the industrial estate program 

and analyse how this program helps SSI units, reveal the socio-economic background 

of the employees, identify various factors affecting quality of work life of employees 

working in the major conventional Industrial estates of Kerala, locate most important 

factors of quality of work life and compare the position of different factors affecting 

quality of work life when employees are grouped on the basis of their personal, job 

related and organisational profiles. The study applied multi-stage random sampling 

technique to collect primary data. The study observed that employees were not 

satisfied with their opportunity to use and improve their capacities, compensation, 

opportunities for continued growth and security and total life space. While 

considering the other factors of quality of work life they had an average level of 

satisfaction. The study concluded that small increase in the compensation, created a 

feeling among the workers that management was always concerned with workers 

personal problems, provision of promotion opportunities etc. It can change the 
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attitude of the workers positively and can increase the level of quality of work life 

without much cost to the entrepreneurs.  

(Meera Bai & Dr.Sankaranarayanan, 1987) conducted a study on an economic 

evaluation of industrial estates in Kerala. The study mainly focused on to make an 

assessment of the program with regard to the realisation of the objectives of the 

industrial estates, examined the industrial efficiency and economic viability of small 

scale industries in the estate, also study the current problems of the small scale 

industries in the estates. The study concluded that economic performance of the 

industrial units located in the estates was satisfactory 

Meaning and definition of industrial estate 

         Industrial estate is a place where the Govt. provided adequate facilities and 

accommodation to entrepreneurs to start their business organisation there. Industrial 

estate is an effective tool to decentralise industrial activities. Generally the industrial 

estate is a multipurpose tool to solve number of problems such as provision of suitable 

factory premises, infrastructural facilities, increased scope for inter servicing and inter 

trading, decentralisation of industry for the development of backward areas, rural 

industrialisation, achieve a specific locational pattern, town planning ,removal of 

slums and creation of the spirit of cooperation .Industrial estate is a place where a 

large number of enterprises can avail themselves various common facilities which 

cannot be easily obtained by a small industrialist. 

Objectives of Industrial Estate 

The primary object of the program of industrial estate is to provide factory 

accommodation to small enterprises at suitable sites with facilities of electricity, 

water, steam, transport, post office, bank, canteen etc. Thus create a healthy 

atmosphere for the development of industries .The industrial estate bring a number of 

industrial units together and facilitate establishment of common facility centres 

,introduction of modern techniques, collective purchase of raw materials and sale of 

finished goods .The program also aims at the dispersal of industries to comparatively 

under developed regions by development of these industrial growth centres and thus it 
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helps in raising the living standard of the people in those areas. The objectives 

underlying the establishment of industrial estate in India is as follows  

1. To support the growth and development of small scale industries. 

2. To move small scale industries from overcrowded areas to estate premises with a 

view to increasing their productivity 

3. To attain decentralised growth in small towns and large villages 

4. To give space and infrastructural facilities to the entrepreneurs  

5. To promote development of ancillary industries in the township, nearby major 

industrial undertakings. 

6. To provide incentives for the development of industry as well as entrepreneurs. 

District Industries Centres (DIC) 

           For the growth and promotion of small scale industries at district level in rural 

areas the District Industries Centres program was started on May 8 1978 with a view 

to provide integrated administrative frame work. It is a single window interacting 

agency with the entrepreneur .DIC acted as a single roof through which Services and 

support provided to small entrepreneurs. 

Growth and Performance of Mini Industrial Estates under District Industries 

Centre in Kerala 

Table 1 

Details of Mini Industrial Estates under DIC Regional-wise as on 31 march 2020 

Name of 

Region 

Number of 

Industrial 

Estates  

Total 

Number of 

SSI Units  

Number of 

working 

units  

Total 

Employment 

(Numbers)  

Income 

Generated   (in 

lakh)  

Total % Total % Total % Total % Total % 

Northern 
22 24.18 205 

23.1
173 23.01 519 14.22 960.92 15.90 
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Region 1 

Central 

Region 33 36.26 369 41.60 304 

40.4

3 2091 57.27 2999.838 49.64 

Southern 

Region 39 42.86 317 35.74 280 37.23 1047 28.68 2089 34.57 

Total 91 100 887 100 752 100 3651 100 6042.76 100 

Source: Directorate of industries and Commerce, Thiruvananthapuram 

            It is observed from table that number of industrial estates high in southern 

region(42.86 percent)at the same time number of industrial estates in central region 

was 36.26 percent but the performance of central region is very good in terms of 

number of unit (41.60 percent),employment (57.27 percent) and income 

generation(49.64 percent).The table also showed that number of industrial estates, 

number of units, employment and income generation were very low in northern 

region as compared to other regions. 

Impact of COVID 19 on Industrial Units under DIC 

The present COVID 19 pandemic and the lockdown have resulted 

considerable decline the growth of mini industrial estates under DIC in terms of the 

number of units, employment and income generation. Due to the lockdown small 

enterprises several losses such as business losses, seasonal business opportunities 

reduced because of the perishable nature of the businesses. Shortage of raw material, 

uncollected receivables, tied up inventory, supply chain issues etc were also faced by 

small entrepreneurs in mini industrial estates under DIC.  

Findings and Suggestions 

        Study Analysed the Growth and performance of mini industrial estates under 

DIC in Kerala on the basis of geographical classification in terms of total areas 

allotted, the number of working units, number of employees, number of shed allotted 

to working units and income generated. Result showed that southern region occupy 

more industrial estate but number of small scale industrial units, number of working 

units, employment and income generated is very high in central region. Analysis 
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showed that northern region was industrially backward and the number of industrial 

estates was low. Central region effectively utilise the available facilities and 

performed very well. Govt allotted more facilities at southern region but they failed to 

utilise in an effective manner. Industrial backwardness of northern region can 

overcome by promoting more small scale enterprises in northern region. While 

designing the policy measures for the development of industrialisation Govt. must 

consider the industrial backwardness and limited distribution of industrial estates in 

northern region .Govt should ensure adequate consideration to the northern region. 

Provide more support to central region, because the result revealed that there exist 

favourable environment to grow business organisation.DIC should ensure the 

effective utilisation of the facilities provided to the southern region ,because they 

enjoyed more facility but generated comparatively low income. The present COVID-

19 scenario adversely affects the growth of small enterprises in mini industrial estates 

under DIC. 

Conclusion 

       Industrialisation played a vital role in economic development of the Kerala. In 

order to promote industrialisation Govt. established industrial estates, it is a safe 

platform for an entrepreneur. It attracts skilled entrepreneurs to start business 

organisation. Through the establishment of industrial estates several severe problems 

such as problem of unemployment and regional disparities etc faced by the state can 

be resolved. The study emphasised that equal consideration must given to all regions 

to avoid the concentration of industrialisation in particular locality. The ultimate aim 

of the establishment of industrial estate is achieved only when occur the 

decentralisation of industries.  
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